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Zandkopsdrift

�s�� Located in Namaqualand, South Africa’s oldest mining province

�s�� 947,000 tons of total rare earth oxides already identi�ed (NI 43-101 
compliant resource estimate – October 2010)

�s�� Approximately 60% of the deposit already at the indicated resource category

�s�� More than 20,000 metres drilled in Zandkopsdrift in 2011 and is expected to 
lead to advance the existing resource signi�cantly into the Measured/Indicated 
classi�cation

�s�� Lower cost environment with good access to modern infrastructure (road, rail, 
port, power and water)

�s�� Elevated levels of the highest value heavy and light rare earths present:  
Praseodymium, Neodymium, Europium, Terbium, and Dysprosium

�s�� Low levels of thorium and uranium present at Zandkopsdrift, which reduces 
potential permitting and process complexity

�s�� Well positioned to be an early, signi�cant producer of separated rare earths 

�s�� Targeting production of 20,000 tonnes of separated rare earth oxides 
commencing in 2015

Developing a world-class  
rare earth deposit  
in South Africa 

Investment Highlights

Zandkopsdrift is one of the largest, highest grade rare earth deposits in the world.

Demand for rare earths is being driven by their increased use in electronics, automotive, clean-tech and other sectors. Prices have been driven 

dramatically higher by increased demand and limited supply, exacerbated by Chinese export restrictions, and industry consolidation.

Frontier is focused on accelerating the development of the Zandkopsdrift rare earth deposit and the exploration of other highly  

prospective rare earth targets in the region where Frontier holds prospecting rights over 135,000 hectares. 

Frontier is the only major advanced rare earth developer to have concluded a strategic partnership agreement which will considerably  

de-risk the development of Zandkopsdrift.

Frontier’s experienced Board and management team has extensive expertise in exploration and mine development in Southern Africa.

Frontier is well positioned to become one of the signi�cant producers of rare earths globally, commencing in 2015.

Frontier Rare Earths Contact Information

ir@frontierrareearths.com 

Tel. +353·1·4966·006

www.frontierrareearths.com

Analyst Coverage

Jon Hykawy Bryon Capital Markets

Matt Gibson  CIBC 

Edward Otto Cormark

Luisa Moreno Jacob Securities
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Rainy River Resources Ltd. is an advanced stage gold exploration 

company with an asset situated in the southern half of Richardson 

Township, approximately 65 km from Fort Frances in Western Ontario. 

In June 2005, Rainy River Resources Ltd. acquired a 100% interest in 

the project from Nuinsco Resources Limited. Today, the Rainy River 
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faCt shEEt/

tiP: usE hEaviEr PaPEr stoCk

supplements
your booth
with details
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handouts/ 
giveaways

serves to  
differentiate
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20 words or less/
starts a dialogue

the elevator pitch/
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the elevator pitch/

requires 
serious effort 

to develop

/easy to deliver
/easy to understand
/invites questions
/practice, practice, practice
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Our strategy is to be the world’s largest,  
low cost industrial scale supplier of tantalum 
concentrate, a rare specialty metal widely used 
in the consumer electronics industry.  There 
is currently a shortage of tantalum supply and 
stock levels in the industry are being run down.  
With operating mines in Mozambique, we are in 
a unique position to expand production to meet 
the industries needs.

before:

We are a producer of tantalum,  
a mineral that is in high demand 
and found in every smart phone.

after:

the elevator pitch/
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get the word out/

drive 
your own 

traffic

/update your website
/leverage social media
/See us at booth #4122
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gEt thE worD out/
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networking
/One-on-one meetings
�/events & interactions
/�have a flexible  
schedule

at the show/
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identify 
the right 
investors

/�information to  
capture and track

/�communicate via  
social media

at the show/
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focus on the  
right investors/
ask the right questions & 
make eye contact

at the show/
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questions/

be selective

/�How long have you been an investor?
/�What types of companies  
do you generally invest in?

/�Are there any types of 
mining companies that you  
generally avoid investing in?

/�Have you been following  
our company very long?

/�What made you stop by our booth?
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information/

what are  
you prepared 

to offer in
exchange?

/�Goal is to build  
a database

	Be yond a new release distribution list

/�Be transparent 
	 PIPEDa



| 23

communicate @ the show/

drive traffic 
& 

build profile

/twitter
/waggle
/hashtag #PDAC
/�prepare tweets  
in advance

/�comply with  
disclosure policies



| 24

CommuniCatE @ thE show/
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follow up/

quantify 
results

/Maintain your website
/Build your database
/�Evaluate your  
new contacts:

	Ne ws release distribution list?
	R oad show target?
	S ite visit target?
	F inancing activity target?
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follow up/

quantify 
results

/evaluate investment
/prepare for 2013
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Q&a/

thanks for attending/ 



Thank you

for more information, contact:

Joe Racanelli, jracanelli@equicomgroup.com
Lumir Hladik, lhladik@equicomgroup.com
Sarah Zupnik, szupnik@equicomgroup.com 


